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First National’s Tonic of Love and Laughs with 

ROSS ALEXANDER 
ANITA LOUISE 
Joseph Cawthorn 

Directed by William McGann 
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SHOULD SCORE WELL 
Hollywood, Jan. 16.—This is a light domestic 

comedy taken from Barry Connors’ stage success, 
‘‘Applesauce.”’ It is played with intelligence and zest 

and affords pleasing average entertainment. 
As teams, Alexander and Miss Louise, and the 

Lockharts, use the situations furnished by the plot 
to establish themselves in the front rank as comedy 

performers. Joseph Cawthorn turns in another 
tongue-twisting characterization which is good for 

many laughs while Purcell as the rejected suitor and 
Kay Hughes as the momentary rival of Miss Louise 

furnish good contrasts. 
Director William McGann has followed closely 

the technique of the stage production and has timed 
nis scenes expertiy. Ben Markson’s adaptation is 

clever, with fresh dialogue well spotted. Bryan Foy 
supervised production. The picture is good, whole- 
some family entertainment and should score well 
with general audiences. 

SURE TO PLEASE 
SUMMARY: Quick tempo and smart dialogue, 

coupled with clever acting by the entire cast, make 

this a bang-up comedy. It is nicely directed, and con- 

tains cute situations. It should appeal to all classes. 

Newlyweds and elders will remember their own 

honeymoon, and youngsters will have ideas of their 

own. Alexander, Louise and Lockhart lead the cast 

for acting honors. Concentrate on the title and do 

everything to build up the bride idea. Contact the 

various merchants dealing in everything pertaining 

to title tie-ups. Contest for best rules for happiness, 

and voting for most popular young man about town. 

Free admittance for brides during showing. News- 

papers for best recipes submitted by recent brides. 

—SHOWMEN’S TRADE REVIEW 

SENDS AUDIENCE OUT 
IN HAPPY AMUSEMENT 

—MOTION PICTURE HERALD 

SHOULD PLEASE ANY 
KIND OF THEATRE GOER 

The ingredients utilized have often proved their 
entertainment and commercial value. Always it’s 
homey, humorous domestic comedy plus romantic 
interest. Treating ordinary human beings, the story 
is told and acted in a thoroughly human and natural 
manner. Together they give it an atmosphere of be- 
lievability. It is not pretentious in any way, but name 
values are better than average and production set- 
tings are adequate. The picture’s worth to both show- 
men and audiences is where both want it—in the 
action and dialogue as they appear upon the screen. 

Just plain amusement, the show moves to a lively 
pace in action, dialogue and situations. It’s the kind 
of show that can be offered to family audiences with 
confidence. ; 

Previewed at Warner’s Hollywood Theatre. The 
paying preview audience, which had just seen ‘‘Cap- 
tain Blood,’’ was enthusiastic in expressing approval 
of ‘Brides Are Like That.’’ The consensus of patron 
lobby comment was that the show should please any 
kind of theatre goer.—McCarthy, Hollywood. 

—MOTION PICTURE DAILY 

We've reprinted these amazing previews so that you'd realize why the trade's — 

‘in the knowers’ are calling “Brides Are Like That’ the surprise show of the year. 
Don't make the mistake of giving it just another campaign. It deserves more 

than that. And you needn't take our word for it. If the reviews don't convince you, 

—brother, you owe it to yourself to have this picture screened before you start 

promoting it. 

Modest array of names and production will limit 
this exceptionally fine domestic-romantic comedy to 
program support for more arrogant pictures in most 
spots, but that is no indictment of its merit as en- 
chanting entertainment. In fact, it comes as near 
perfection in sprightly, heart-warming comedy as the 
average diversion seeker will find. And if it doesn’t 
return handsomely on the investment it will be be- 
cause of inadequate selling. 

For Ross Alexander and Anita Louise, and for Di- 
rector McGann the picture certainly marks hightide. 
To expound the amusing tribulations of a young 
bridal pair beset by the harsh practicalities of a world 
represented by their elders and guardians, two young- 
sters couldn't have been found in the film roster who 
might better have done the job than Alexander and 
Miss Louise. This is intelligent use of talent by 
Warners-First National, and the two young leads 
have taken every advantage of the opportunity. 

Miss Louise complements with charming appeal 
as the ingenue torn between the ardent lovemaking 
of the glib young man and the practical, plodding 
doctor, Richard Purcell. She reveals fine, facile talent. 

William McGann’s direction is always crisp, well 
in hand, alert to every value, deftly balanced and 
timed. And in both direction and writing, a lilting 
cheeriness and buoyancy has been kept as essential 
quality, to send audiences out in happy amusement. 

—VARIETY DAILY 

A Warner Bros. Picture @ Country of origin U. S. A. Copyright 1936 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 



"Brides Gre tite Jha” EXPLOITATION 

Seulptor’s Compliment Suggests 

SEARCH FOR MOST BEAUTIFUL HANDS 
S. Cartaino Scarpitta, world-famous sculptor, selected Anita Louise’s hands as the 
most beautiful in Hollywood, and he’s using them as models for a study in marble 
to be called ‘‘Aspiration.”’ We’re telling you all this because we thought you’d like 
to have a search for the most beautiful hands in your community—telling folks, of 
course, about Anita Louise. Beauty experts, artists and beauty school heads could 
tie up on the stunt—acting as judges, writing their ideas on beautiful hands, etc. 
Publicity story gives you additional angles on the contest. Illustration of Miss Louise 
and Sculptor Scarpitta is available in mat form. Order Mat No. 211—20c. 

(Publicity Story) 

Prettiest Hands 

In City To Win 

Theatre Tickets 

Who has the most beautiful 

hands in Altoona? 

Many girls have pretty faces 

—there are hundreds of young 

women registered as models for 

face, figure or hair. Your favor- 

ite film star would be acceptable 

to any artist in seareh of a 

model. But when it comes to hav- 

ing a perfect pair of hands that’s 

something entirely different. 

This developed when the world 

famous sculptor, S. Cartaino 

Searpitta, sought through Hol- 

lywood for a perfect pair of 

hands for a study in marble to 

be called “Aspiration.” Finally, 

from all the hands in the city 

of the most beautiful girls in 

the world, Seulptor Searpitta 

chose those of Anita Louise, 

charming young First National 

film star, who has the leading 

feminine role in “Brides Are 

Like That,” which opens at the 

Hollywood’s Loveliest Hands 

Famous sculptor, S. Cartaino Scarpitta picks the hands of Anita 
Louise, star of “Brides Are Like That,” as the most beautiful in 

Hollywood. Her picture is now at the Strand Theatre. 

Seat Be ee HERE “OMe L ese ae eae 

News of the honor paid _ to 

Miss Louise has centered the at- 

tention of the artistic world on 

Hanas andeathiee ane tat re hy 

(newspaper) wants to find the 

most beautiful hands in this lo- 
eality. 

beautiful hands will each receive 

tiwostickets: to thes. c+... : 

Theatre to see “Brides Are Like 

That” and judge for themselves 

how their hands compare with 

those of Anita Louise. 

And who ean tell what will 

picture of your own hands—send 

in a photo of anyone whose hands 

most appeal to you. But the 

prizes go to the hands, not to the 

sender of the photograph. 

Pictures should be sent to the 

Beautiful Hands Contest Editor 

HERES HOW GOLF TIES IN 
Ross Alexander in this film is the golf 
champ of his club — and brings home 
many a winning cup. Tell the heads of 
local golf clubs about it — and offer 
couple of ducats to winners of weekly 
tournaments. Additional interest can be 
built up by calling it ‘Ross Alexander 
Tournament.’ 

GALS TRY BRIDAL GOWN 
If store will supply you with swanky 
bridal gown, try this in lobby: Set it up 
in front of mirror in such a way that gal 
can stand behind gown and see in mirror 
what she’d look like were she wearing 
it. Unmarried lassies will try it, ‘cause 
they'd all like to see how they’ll look 
when they ankle it to the altar. 

SUGGEST THEATRE PARTY 
Find out from society editor all about 
parties being given round town for ‘‘to be 
married’? couples. Then suggest to host- 
esses that they lug guests to theatre to 
see film. Idea might appeal to novelty- 
seeking party giver. 

‘JUST MARRIED’ BALLY 
To pretentious town car carrying chauf- 
feur and ‘“‘newlywed couple’’ attach pla- 
card calling attention to this show. Occu- 
pants can heave heralds when car stops 
at street crossings, if you so desire. 

LETTERS ON HONEYMOON 
We never met a young married couple 
that didn’t (at some time or other) go 
into ecstasies about their honeymoon. 

Wh e330: orate Nocy (newspaper) 

invites any woman whose hands 

are out of the ordinary to send in 

a photograph of them. The ten 

readers submitting the most 

winning hands 

Romance _ has 

BEAUTY SHOP CO-OP AD 

“BRIDES ARE LIKE THAT” 

“Delightfully alluring,’’ you 

will say of Anita Louise 

when you see her as the 

young wife in “Brides Are 

Like That,’ now at the 

Strand Theatre. And ‘‘De- 
lightfully alluring’ they will 

say of you after you try our 

latest coiffure. 

Jean's Beauty Salon 

== 

Think this ad will appeal to beauty shop 
manager? If so, drop over and see if your 
guess was right. Still is No. AL 41 1—10c. 
Order from Campaign Plan Editor, 321 
West 44th Street, New York City. 

happen when the pictures of the 

cause. You need not send in a 

Why not invite the brides to tell about 
— ee the... ss... en. . a siaorne their honeymoons? Award ducats to most 

are published? DeEOTC ain oes dae date) after . . - 

started for less which no entries will be re- interesting letters sent to cooperating 

newspaper. 

When Planning Your Campaign 

DON'T FORGET JUNE BRIDE TIE-UPS 
June brides will probably be busy getting ready to middle aisle it when you play film, 
so you oughta give ‘em a little attention when you plan your campaign. Suggestions 
below are intended to plug them—and to give your show a boost. 

TROUSSEAU TIE-UP 

When stores start advertising their “June Bride Specials’? there’s no reason why 
you shouldn’t be able to get ’em interested in co-op ad, copy reading: “June ‘Brides 
Are Like That.’ This one time in their lives they want the best. That’s why so many of them 
buy their trousseaus at Macey’s.” 

FASHION SHOW ON STAGE 

In addition to co-op advertising, large department store might be interested in hold- 
ing fashion show for June brides at your theatre. We'd suggest that they feature 
more than just wedding gowns, ‘cause the June bride is in the market for every- 
thing from scanties to saucers. 

TRAVEL AGENCIES 

Of course you'll want to tell the June bride where to honeymoon, so you'd better 
contact travel agency on co-op ads and window displays. Copy? It could read: “Yes, 
‘Brides Are Like That.’ They love to look back on a glorious honeymoon. And if they take a 
Crook Cruise, it will be a beautiful memory forever.” 

MISCELLANEOUS IDEAS 

Needless to say that tie-ups on this angle can include almost any type of store, 
and can even be worked with real estate and insurance agents. Furniture shops could 
give their windows to a display of a 3-room outfit for the June Brides who are like 
that. In addition, most of the ‘bride’ items mentioned on these pages can be worked 
just as well on the June bride angle, so take your pick! 
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\) "Brides Gro Like. hat.” EXPLOITATION 

Here’s How To Cash In On 

STAGE WEDDING AT YOUR THEATRE 

Many exhibitors have had tremendous success with weddings held on stage—and 

if there was ever a film that tied up with idea, it’s this one. Interested in trying 

it? Then here’s your step-by-step formula: 

TIE-UP WITH STORES 

Get together with stores so that you can see 
what presents can be promised to the bride and 
groom. Other theatres have promoted furniture, 

linen, food, clothing, honeymoon trips via bus, 
free rent, etc. So if you go for stunt, there's 

plenty of promotin’ you oughta be able to do. 

ANNOUNCEMENT IN PAPER 

After you're all set with the gifts, announce in 
paper that you're looking for an engaged couple, 
willing to get married on your stage—in view 

of the fact that you're offering ‘em plenty of presents. Applicants drop over to 

see you, and you pick the couple you like. Of course, all the time you're feeding 

paper with info’ about couple and the date of wedding. 

THE CEREMONY 

Stage is all fixed with flowers — promoted, of course. You go out on stage and tell 

folks a few words about the couple—and all about the presents and the stores they 

came from. Then comes the ceremony — organ plays “Here Comes the Bride’’— soloist 

sings “Oh Promise Me”— and the preacher does the rest. Newspaper photogs snap 

bride and groom—and paper reprints photo and reports wedding just as if couple of 

socialites were middle-aisling it. 

BALLYING ON MARRYING 
There are dozens of stunts you can use 
on the married angle, all of which oughta 
tie up pretty well with this film. Below 
are listed suggestions that have been used 
successfully on previous pix: 

1. Ducats to couples married on day 
film opens. 

2. Passes to youngest and oldest bride 
in town. 

3. Newspaper contest for funniest mar- 
riage proposals. 

4. Search for the best looking bride in 
town. 

5. Couple dressed as bride and groom 
walk around giving out heralds and 
carrying placard on their backs. 

6. Ducats to first 10 brides attending 
opening. 

7. First couple applying for marriage 
license each day film runs is invited 
to attend gratis. 

8. Get marriage license bureau to sup- 
ply you with names of couples get- 
ting licenses during run of show. 
Then you send ’em letters saying 
“Spend your honeymoon, or part of it, see- 
ing ‘Brides Are Like That? and find out 
what every married couple  shouldn’t 
know.” Additional copy tells ’em about 
ducats you’ve enclosed as presents. 

‘BRIDE AND GROOM WALK 
Couple dressed as bride and groom wear- 
ing title and theatre placard attention will 
let folks know about your showing. 
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HERE'S HOW TO HOLD 
A LEAP YEAR MATINEE 

It’s Leap Year, y’ know—which offers 
chance to work something along these 
lines: Announce special ‘‘Leap Year Mat- 
inee,”’ telling girls that they’re expected 
to treat their boy friends — and that 
you’re supplying favors for the men. Cigar 
store might furnish sample packages of 
smoking tobacco to give away. If not, 
there’s always a possibility that druggist 
will have samples of shaving cream, 
blades or something. With a little push 
on your part, paper may give you a bit of 

publicity on the stunt—especially when 
you tell ’em that you’re planting teaser 
ads reading: “Come on, girls, it’s Leap Year 
—and time to show your boy friends that “Brides 

Are Like That’.””’ Other angles could be in- 
cluded in this campaign, like inviting all 
couples who were married during past 
leap year to join in a lobby ‘“‘Leap Year 
Party.’’ Promoted food can make it gala 
event for all. 

‘MY PROPOSAL’ CONTEST 
New York Daily Mirror has been running 
a ‘“‘How He Proposed’’ column for last 

two years which has created lots of inter- 
est. Gals write short letters and those ac- 
cepted for publication nabbing a buck. 
Howsabout duplicating stunt with local 
paper with ducats as prizes? 

JEWELRY STORE TIE-UP 

——J AMES 

ROSS ALEXANDER and ANITA 
LOUISE, appearing together in the 
First National comedy hit ‘Brides 
Are Like That,.”’ now playing at the 
Strand Theatre. 

WHEN SHE SAYS ‘YES’ 
Give Her A Ranger Ring 

An engagement ring is one of the 
most treasured of a bride’s posses- 
sions. So when she says ‘Yes,’ give 
her a Ranger Ring and you can feel 
that you’ve given her the best that 
money can buy. On display at all 
our stores. 

JAMES THE JEWELER 

With romance in the air, this oughta be 

good time for jewelry store tie-up. If store 

manager thinks this ad will push his en- 

gagement rings, order Still No. RA 213— 

10c, from Campaign Plan Editor, 321 

West 44th Street, New York City. 

INVENTORS WIN DUCATS 
Plot of film suggests contest for novel in- 

vention ideas. If paper likes stunt, mat is 

No. 101—10c and publicity story follows: 

Free Theatre Tickets For 

Best Invention Ideas 

If you were an inventor, what would you invent? 

There are many things badly needed by civilization— 

a machine to take the squirt out of a grapefruit, is only 

one of the missing items which would make life more 

comfortable. 

Here’s a chance for those with ideas to immediately 

cash in on them, even if they can’t invent things them- 

selves. 
Ross Alexander, 

who has the leading 
role in the First Na- 
tional comedy hit 
“Brides Are Like 
That,” which opens 
at the 
Mheatren.OM iis scr. 7 
won a fortune and 
his bride by invent- 
ing a way to can 
apples and keep them 
from spoiling. Of 
course, Alexander did 
his inventing in the 
imagination of the 
author of the screen &% 
comedy. You movie * 
fans don’t need so 
much preparation. 

Simply send in an 
idea for a needed. in- &% 
vention and if it’s 
among the ten most novel, yet at the same time practical, 
invention ideas submitted, you’ll win two tickets to the 
BE Ui Me nieve Bed Theatre where “Brides Are Like That” 
Will sopen. ON. ;: el aeetete soins 

Such ideas as noiseless soup-spoons, or dripless coffee 
cups are rough ideas of what may win a prize. Don’t 
send blue prints or details. The idea is all that is neces- 

sary. 
Just think of the thing that in your estimation is most 

needed and send the idea, with your name and address 
to the “Brides Are Like That’ Contest Editor of the 
Dace cone LIE (newspaper) before.........,.....+4. 
(date) when the entry list will be closed. 



THEY WERE SO BUSY MAKING LOVE 
THEY FORGOT TO MAKE A LIVING! 
Some Fun...You’ll say...when you see Warner 
Bros.’ hilarious Nightmare of Newlyweds . 

186 Lines 

ESO 
Aint » 
xs oN 

‘ co “es 

THE 

Mat No. 302—30c 

The picture nobody talks about! 

Everyone’s speechless with laughter at 

ROSS ALEXANDER 
ANITA LOUISE 
Joseph Cawthorn 

A First National Comedy Hit 

Directed by William McGann 

ATRE 
276 Lines 

A First National Picture with 

ROSS ALEXANDER 
ANITA LOUISE 
Joseph Cawthorn 

Directed by William McGann 

Like Jhat 

Mat 

Ld 

No. 301—30c 

ADVERTISING 
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THE SHORTEST HOUR OF SCREEN 

ENTERTAINMENT IN HISTORY! 
Sixty minutes will pass like one 

..as you watch this pair of 

Me love-filled lunatics set the 
© world on its ear with a | 

marriage certificate, a 

»», gift of gab, and six 

bucks in cash!. . Y 

eel sf 

son tho, 

gTHREATORE 
330 Lines Mat No. 203——20c 

" First National's Tonic of Love and Laughs! 
Directed by William McGann 

THEATRE 
108 Lines Mat No. 202—20c 
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eam am we 
176 Lines Mat No. 204——20c 

WHAT EVERY YOUNG 
MARRIED COUPLE 
SHOULDN’T KNOW! 

a First National's Solu- 

2 tion to the Spring 

Fever Problem with 

ALEXANDER 

Directed by 

William McGann 

THEATRE 
89 Lines Mat No. 106—10c 



ADVERTISING 

“It Did! And 

Here He Is!" 

The boy you loved 
First National's Tonic of Love and Laughs with 

in ‘Flirtation — ROSS ALEXANDER 
and ‘CaptainBlood ANITA LOUISE 
funn Joseph Cawthorn 
t h e swee t est Directed by William McGann 

bride who ever 

burned a biscuit. TH F A p F 

On CL EE ae Cae er a Sa 
172 Lines Mat No. 208—20c 

RENT YOUR ACCESSORIES 
Under this new ar- 

rangement, you’ can 

now fill your complete 

requirements in lobby 

and front display. You 

rent the beautiful dis- 

plays—and the frames 

are loaned free. Dis- 

plays are shipped to 
mm & @ Dries you early enough to 

: ARE LIKE THAT make advance selling 

: ALEXANDER » IGLISE possible. For complete 
JOSEPH CAWTHORY information, contact: 

AMERICAN 
DISPLAY CO., Inc. 
525 W. 43rd STREET 

NEW YORK CITY 

40 x 60 DISPLAY POSTER 
A brilliant advertising piece made 

by special oil paint process. 

Ee 

A First National Picture with 

ROSS ALEXANDER 
ANITA LOUISE 
Joseph Cawthorn 

Directed by William McGann 

THRE PLE 
206 Lines Mat No. 205—20c 

Jt, anywa 
this theatre! Youn arn what every Married Couple Shouldn't know! 

The boy you loved in 
‘Captain Blood’... in the 
arms of the sweetest bride 
whoever burned a biscuit ! 

ROSS ALEXANDER 
ANITA LOUISE 

A First National Picture 
Directed by William McGann 

68 Lines Mat No. 206—20c 
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THEY HAD A MILLION DOLLARS WORTH 

OF LOVE AND SIX BUCKS IN CASH!.. 

ALEXANDER 
ANITA LOUISE 
A First National Picture ; 

T H E AT R E Diretted by” 
William McGann 

62 Lines Mat No. 201—20c 

RUSSELL PATTERSON'S 
DRAWINGS AVAILABLE 

A First National Hit Directed by William McGann, with 

ROSS ALEXANDER © ANITA LOUISE * JOSEPH CAWTHORN 

124 Lines Mat No. 207—20c 

A MILLION DOLLARS WORTH OF LOVE—AND SIX BUCKS IN CASH! 

ALEXANDER 
ANITA LOUISE 
A First Notional Pictu 

THEATRE 

THEY HAD A MILLION DOLLARS WORTH 

AES A £ 
OF LOVE AND SIX BUCKS IN CASH!.. 

the Brides No. 400 

TN veneer 
‘owl > as 

Directed by William McGann 

15 Lines Mat No. 102—10c 

al Hit Directed by Willia A First Nation mm McGann, with 

ROSS ALEXANDER © ANITA LOUISE » JOSEPH CAWTHORN 

31 Lines Mat No. 104—10c a . : aes ore 

“It Did! And 
Here He Is!” 

Brides No. 402 

Some ad and poster illustrations were done by 

The boy you loved fh Russell Patterson, one of the country’s foremost 

in ‘flirtation Walk’ oe a vane illustrators. We thought you might like ’em, so 

ANITA LOUISE we’ve made ’em available as 8” x 10” photographs. 

the sweetest vio kos You can use ’em out front, in lobby, in blow-ups or 

bride who ever in ads. If you can use ’em, order by number direct 

from Campaign Plan Editor, 321 West 44th Street, 
New York City. Price 10c¢ each. 

A First Mational Comedy Hit with 

ROSS ALEXANDER 
ANITA LOUISE 
Joseph Cawthorn 
Directed by William McGann 

and ‘CaptainBlood’ 

..in the arms of 

Th PAT Ret 

70 Lines Mat No. 105—10c 42 Lines Mat No. 103—10c 
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“Brides Ano Like That.” PUBLICITY 

‘Brides Are Like 

That,’ New Film 
Coming to Strand 

“Brides Are Like That,” First 

National’s latest rollicking ecom- 

edy romance, is scheduled as the 

feature attraction at the........ 

ENEAERE “ON 4s sere eee ee 

The picture is based on the 

play, “Applesauce,” by Barry 

Conners, which was one of the 

hits of the stage. It carries a 

unique and most unusual plot 

and concerns the love affair - of 

a presentable young college man 

with a great gift for flattery, but 

who much prefers to sponge on 

his uncle to doing any hard work. 

He loses out in his suit for the 

hand of the belle of the village 

because of his utter irresponsi- 

bility and his presumption that 

he can become engaged to her 

without even proposing. His 

rival, a smug, self satisfied doc- 

tor, after his betrothal, presumes 

to tell his fiancee what she can 

and eannot do. 

This leads to a series of highly 
amusing entanglements and a 

startling climax in which the 

flatterer puts his rival to rout. 

There is an exceptionally tal- 

ented cast which is headed by 

Ross Alexander, Anita Louise, 

Joseph Cawthorn, Gene and Kath- 

leen Lockhart and Richard Pur- 

eell. 

Alexander plays the role of 

the young ne’er-do-well whose 

soft soap and back slapping make 

him well liked, but distrusted as 

a son-in-law or business man. 

Anita Louise plays opposite him 

in the leading feminine role, that 

of the prettiest girl in town and 

the daughter of prosperous par- 

ents. 

Joseph Cawthorn plays the part 

of the uncle of the flatterer, a 

wealthy apple grower, who is 

constantly thrown into a rage by 

his nephew’s shiftless ways, and 

his habit of charging everything 

to him. 

The roles of Miss Louise’s par- 

ents are enacted by Gene and 

Kathleen Lockhart, famous stage 

characters, who are constantly 

clashing with the flatterer and 

his uncle because of the former’s 

attention o their daughter. 

Others in the cast include Mary 

Treen, Joseph Crehan, Frank 

Darien and Robert Emmett 

Keane. William MeGann directed. 

He’s That Way 

Ross Alexander, the boy you 
loved in “Flirtation Walk” and 
“Captain Blood,” heads the cast 
of “Brides Are Like That,” the 
First National comedy hit com- 
TT AO ATES fis oe ie ep 
Theatre -On 2222 Bay 

Mat No. 107—10c 

Million Dollar Romance 

Ross Alexander and Anita Louise had a million dollars’ worth of 
affection and six bucks in cash, and were so busy making love they 
forgot to make a living in “Brides Are Like That,” First National’s 
merry comedy coming to the. 

Mat No. 
then ir cols Theatre OVE ie ae 
209—20e 

Unusual Screen 

Comedy Romance 

At Strand Today 

A new First National comedy, 

“Brides Are Like That,’ which 

promises to be one of the most 

hilarious fun makers of the sea- 

SOM COMERTUO TNO ene me ee 

Theatre today. 

Based on the stage hit, ““Apple- 

sauce,” by Barry Conners, the 

picture has all the ingredients, 

not only of riotous comedy, but 

an exceptional romance. 

The picture centers about the 

activities of a happy-go-lucky 

ne’er-do-well who knows every 

dog in town by its first name 

and has such a tremendous gift 

for flattery that no one can help 

liking him. 

After leaving college the youth 

sponges on his uncle, a wealthy 

apple grower, because he and 

hard work just can’t agree. The 

uncle’s exasperation reaches a 

climax when his nephew buys an 

engagement ring for his sweet- 

heart and charges it to him. 

But the young flatterer reck- 

oned without his sweetheart and 

her parents. They were pressing 

her to marry a more responsible 

rival, and when she finds he had 

purchased an engagement ring 

without even proposing, she is 

so piqued she obeys her parents. 

The way in which the youth 

circumvents his rival, wins the 

admiration of his sweetheart’s 

parents and his unele, brings 

about one of the most hilarious 

climaxes imaginable. 

Ross Alexander and Anita 

Louise play the featured roles as 

the young lovers, with Richard 

Pureell the third angle of the 

triangular affair. Joseph Caw- 

thorn has the part of the uncle, 

with Gene and Kathleen Lock- 

hart in the roles of the parents 

of Miss Louise. William MeGann 

directed. 

Alexander Never 
Uses Make-Up 

Ross Alexander, playing in the 

First National picture, “Brides 

Are Like That,” now showing at 

Chel, vnc ete te Theatre, is one 

of the few actors on the screen 

who never uses make-up or grease- 

paint. A series of tests taken 

when he first undertook a motion 

picture career convinced him of 

the wisdom of the move. 

Ross Alexander 

Calls Comedy 
Roles Hardest 

The “easy” pictures are the 

hardest on actors. Ross Alexan- 

der, First National star who has 

been alternating between heavy 

drama and light comedy thinks 

this rule holds good in every case. 

His current picture, “Brides 

Are Like That,” is a sprightly 

comedy in which he plays a 

pleasant young good-for-nothing 

whose gift for flattery far ex- 

ceeds his gift for work. The pic- 

ture is now showing at the...... 

AE ea eS Theatre. 

It is an “easy” part: in an 

“easy” picture. Yet Alexander 

finished every scene in a drench- 

ing perspiration. 

Just before this production he 

played the role of a murderer 

who flees from justice and takes 

a job at Boulder Dam. In spite 

of the tense scenes and dramatic 

dialogue, he did not consider it 

as hard a part as that in “Brides 

Are Like That.” 

“Light comedy is difficult be- 

cause of one thing—tempo,” he 

said. “The humor only seems ef- 

fortless if a certain tempo is 

held throughout the picture. It 

is far easier to play comedy on 

the stage than on the screen. On 

the stage, it is possible to adjust 

this tempo to the audience. That 

is impossible in film work.” 

“Brides Are Like That” is a 

rollicking comedy romance based 

on the play “Applesauce” by 

Barry Conners. Besides Alex- 

ander, the cast includes Anita 

Louise, Joseph Cawthorn, Kath- 

leen Lockhart, Gene Lockhart, 

Richard Purcell, Mary Treen and 

Joseph Crehan. 

William McGann directed the 

picture from the screen play by 

Ben Markson. 

Film Actor Expert 
In Photography 

Dick Purcell, who plays the 

part of a rival to Ross Alexander 

for the love of Anita Louise in 

the First National picture, “Brides 

Are Like That,” which comes to 

the gee: Serr er ee Theatre on 

LA ONS Epaars. , is an ardent ama- 

teur photographer. 

All the hours when he isn’t 

working are spent taking and de- 

veloping prints which he has 

been sending to. Eastern photo- 

graphic competitions. 

(Review ) 

‘‘Brides Are Like That’’ 
Brings Gales of Laughter 

New Picture at Strand Theatre Is One of Hilarious 

Comedy and Gay Romance 

Tempestuous gales of laughter swept through the audi- 
enees of the... fee 

First National’s latest comedy romanee, 
.... Theatre yesterday, where 

‘‘Brides Are Like 
That,’’? was shown for the first time locally. 

The picture is one of the most hilarious screen produc- 
tions of the year and abounds in riotous situations, unique 
episodes and a most unusual plot, 

that stirred the risibilities of 

everyone in the crowded house. 

In addition to its comedy angle, 

the picture carries a fascinating 

romance and a touch of drama. 

It is based on the play, “Apple- 

sauce,’ by Barry Conners, which 

was one of the hits of the stage. 

The motion picture retains all the 

humorous angles of the original 

stage production and has added 

some more for good measure. 

Ross Alexander and Anita 

Louise have the romantic roles, 

the former playing the part of a 

ne’er-do-well with a great gift 

for flattery by which he is en- 

abled to work his way into the 

good graces of his townsfolk, al- 

though it also gets him into 

plenty of trouble. 

Alexander handles his _ part 

with the same great competence 

that has characterized all his 

roles since he recently deserted 

the Broadway: stage for Holly- 

wood. 

Miss Louise makes a charming 

small town belle, who loves the 

great flatterer, but becomes en- 

first proposing to her. As usual 

she is not only beautiful to look 

at, but gives a finished perform- 

ance. Richard Purcell is excellent 

in the role of the smug and. dic- 

tatorial rival. 

Joseph Cawthorn gives an out- 

standing performance in the com- 

edy role as the uncle of the ne’er- 

do-well who is constantly 

harassed by the shortcomings of 

his nephew, as also do Gene and 

Kathleen Lockhart as the parents 

of the girl. 

There is a smashing climax to 

the story in which the youth who 

refuses to work makes a great in- 

vention which wins him the 

plaudits of both his uncle and 

the parents of the girl, whose 

affections he finally wrests from 

his rival in a most unusual situa- 

tion. 

Others in the cast who do fine 

work include Mary Treen, Joseph 

Crehan, Frank Darien and Robert 

Emmett Keane. William MeGann 

has given the picture excellent 

direction, balancing comedy with 

gaged to his rival, when the form-~ romance in a way to keep ne “i- ~ 

er is presumptuous enough to buy 

her an engagement ring without 

terest always at high tension. The 

sereen play is by Ben Markson. 

Actor’s Father 

Reminds Son of 
Old Wood Shed 

When Ross Alexander’s father 

went to Hollywood recently to 

pay a long-delayed visit to his 

actor-son, he took with him a 

memento of Ross’s_ childhood 

which the young actor had no 

difficulty in remembering. 

It was the leather strap which 

was used on Ross on the occa- 

sions when he felt it was a much 

better day for fishing than for 

attending school. 

Ross says his father didn’t be- 

lieve in “sparing the strap and 

spoiling the child,” those days. 

His father was a wholesale lea- 

ther manufacturer, and when one 

strap wore out there was always 

a new one handy. 

The actor’s father is still in the 

wholesale leather business in 

Rochester, New York. His trip to 

Hollywood to visit his son was 

the result of a promise to go 

there as soon as Alexander re- 

ceived his first starring role in 

motion pictures. When the actor 

was given such a role in “Brides 

Are Like That,” the First Na- 

tional picture now showing at the 

Theatre, he wrote 

home the good news. His father 

immediately packed his trunk, 

put the fancy leather strap into 

his suitease and headed for the 

coast. 

The strap, at the present time, 

is hanging over the mantlepiece 

in Alexander’s living room. 

“Brides Are Like That” is a 

hilarious comedy drama based on 

the stage play, “Applesauce,” by 

Barry Conners. Besides Alexan- 

der the cast ineludes Anita 

Louise, Joseph Cawthorn, Kath- 

leen Lockhart, Gene Lockhart, 

Richard Purcell, Mary Treen and 

TToseph Crehan. William MeGann 

directed the picture from the 

screen play by Ben Markson. 

Lockharts Are 

Wedded Both On 
and Off Screen 

Motion pictures treat holy mat- 

rimony very irreverently. Happi- 

_ly married couples are separated 

and married to others in films. 

But not in “Brides Are Like 

That,” the First National picture 

which comes to the 

Theatre on 

In this picture, Gene ane Kath- 

leen Lockhart, who play Anita 

Louise’s parents, are really mar- 

ried, both off and on the screen. 

Wed for twelve years, they 

were chosen because they are 

among the few professional mar- 

ried couples who look the part. 

Before entering films the Lock- 

harts were leading character ac- 

tors on the New York stage. 

Their versatility in all entertain- 

ment fields has been amazing 

erities for years. 

“Brides Are Like That” is 

based on the rollicking stage play 

by Barry Conners. The cast in- 

cludes besides the Lockharts, 

Ross Alexander, Anita Louise, 

Joseph Cawthorn, Richard Pur- 
cell, Mary Treen and Joseph Cre- 

han. William McGann directed. 

Actor Gathers His 
Own Orange Juice 

Ross Alexander, who has the 

leading role in the First National 

picture, “Brides Are Like That,” 

which comes to the 

Theatre on 

his oranges fresh. 

He has a seore of trees in his 

yard and each morning goes out 

and plucks two oranges, takes 

them in the house and squeezes 

the juice out himself. 

He also collects eggs his hens 

have just laid. He claims that 

orange juice and eggs are the two 

things that must be fresh daily. 
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Flattery Has Myriad of 
Strange Slang Synonyms 

Ross Alexander Looks Up Terms for Flatterer He 
Plays in “Brides Are Like That” 

Flattery, next to money, has the most slang synonyms in 
the English language. 

Ross Alexander, who plays a congenial and idle young 
flatterer in the First National picture, ‘‘Brides Are Like 
That,’’ which comes to the. . 
OU ree. Peaeie ts ae en ees 

ing through his seript on the set. 

He found he was ealled a good 

many things pertaining to the 

character’s outstanding trait, all 

colorful although some were not 

pleasant. 

He made a list of them, adding 

those which he remembered from 

his school days, those which 

people on the set from different 

countries and sections contrib- 

uted, and several unusual ones 

culled from a thesaurus. 

“Money,” he found, had the 

most, with such slang expressions 

as dough, kale, mazuma a wad 

and hundreds of others. 

After a little research the actor 

proved “flattery” to be almost 

as prolific in colorful slang 

phrases. 

It is called, “Banana _ oil,” 

“applesauce,” “hokum,” “blarney,” 

Khorosesye Shula o “baloney,” 

“blather,” “soft. soap,’ © “rose 

water,” “white wash,” “incense,” 

“sugar juice,’ “bunkum” and 

Smalarkiy? 

“Flattering” also is signified by 

“red appling,” “apple polishing,” 

“salving,” “oiling,” ‘“stooging,” 

“handing out a line,” “back slap- 

ping,” “toad eating,” “turt hunt- 

ime’) “laying -ao on “thick, .-and 

“sehmoosing” (on the East Side). 

A flatterer is a “puffer,” 

“stooge,” “pickthank,” “Sir Per- 

tinax MacSyneophant,” “back 

slapper,” and “back-seratcher.” 

“Brides Are Like That” is a 

rollicking comedy romance based 

on the play, “Applesauce,” by 

Barry Conners. 

Besides Alexander the cast in- 

cludes Antia Louise, Joseph Caw- 

thorn, Kathleen Lockhart, Gene 

Lockhart, Richard Pureell, Mary 

Treen and Joseph Crehan. Wil- 

liam McGann directed the pictur.e 

Anita Louise Makes 
Good as Harpist 

Anita Louise, after working on 

the sereen since early childhood, 

suffered stage fright. 

She was to make her debut as 

a concert harpist and the pros- 

pect made her nervous. She played 

in the Pacific Institute of Fine 

Arts with the foremost music 

critics of the city present to 

judge her in this new field. 

While working on the First 

National picture, “Brides Are 

Like That,” now showing at the 

Theatre, she prac- 

ticed every night on the harp. 

Anita made good despite her ner- 

vousness and won some fine eriti- 

cisms. 

Actor Uses African 
“Lucky Stone” 

Ross Alexander has a “lucky 

stone.” It seems to be a rather 

innocuous looking rock but he 

states that it comes direct from 

Africa and is eovered with 

“dragon’s blood’ and “holy 

water.” 

Nobody except Ross and some- 

times Anita Louise who are work- 

ing together in the First National 

picture, “Brides Are Like That,” 

which comes ‘to the...) 5... 67+ 

Theatre on 

rub it. 

“Tt7ll take all the luck out of 

it,” he says. 
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Anita Louise Has 

Perfect Hands 

Sculptor States 

The hands of “Aspiration” 

were found by 8S. Cartaino Sear- 

pitta, famous Italian sculptor. 

Ending his seareh for “the 

most beautiful hands in Holly- 

wood,” Searpitta chose those of 

Anita Louise from a list of the 

ten prettiest pairs of hands among 

film actresses. 

When he met her on the set of 

“Brides Are Like That,” the First 

National picture which comes to 

LES Nw Dee AOL e Seana 5 _Theatre on 

BeOS a ., She gave him per- 

mission to use her hands as a 

model for the statue “Aspiration,” 

he was molding. The seulptor, 

whose works grace museums and 

publie buildings in Europe and 

America, centered his attention 

on the hands in the statue, and 

previously found difficulty in find- 

ing a pair to suit him. 

“T found an unusual combina- 

tion of both forceful and_ spirit- 

ual qualities in Miss Louise’s 

hands,” he explained, “which har- 

monize completely with the title 

of the statue. Her hands, more 

than any® others I have seen, 

typify ‘Aspiration.’ 

“The fingers are long and gen- 

erous. I found great mobility.” 

In selecting the ten most beau- 

tiful pairs in Hollywood, Sear- 

pitta not only looked for perfect 

construction but also expressive- 

ness, strength, and tenderness. 

Miss Louise has the feminine 

lead in “Brides Are Like That,” a 

rollicking comedy romance based 

on the play, “Applesauce,” by 

Barry Connors. 

No Elopements 

for Anita Louise 

Says Young Star 

Hollywood engagements have 

no part in Anita Louise’s scheme 

of things. In a caustic counter- 

attack on filmland gossips, she 

stated that when and if she did 

become engaged, the fact would 

be announced formally with all 

the trimmings. 
“People have set a custom for 

telling the world this matter, 

which after all is strictly per- 

sonal, and I intend to abide by 

it,” she said. “Until then, my so- 

called engagements are strictly 

applesauce.” 
Miss Louise is now appearing 

in the First National picture, 

“Brides Are Like That,’ which 

AS ESO WANS eb GG w cub pam ceete sabi 

Theatre. 
Romance rumors have consist- 

ently followed the young actress. 

Among those whom she has sup- 

posedly been engaged to were 

Tom Brown, actor; Kenny An- 

thony, scion of a wealthy Cali- 

fornia family, and Nino Martini, 

singing star of stage and screen. 

“Brides Are Like That” is a 

hilarious comedy drama based on 

the stage play “Applesauce,” by 

Barry Conners. Besides Miss 

Louise, the cast ineludes Ross 

Alexander, Joseph  Cawthorn, 

Kathleen Lockhart, Gene Lock- 

hart, Richard Purcell, Mary Treen 

and Joseph Crehan. 

William MeGann directed. 

Actors In Same Cast 
Swimming Champs 

Swimming strokes and not golf 

strokes were the main topic of 

conversation among actors on the 

set of “Brides Are Like That,” 

during the filming of the First 

National pieture, now showing at 

Giese yo ea a8 Cee Theatre. 

Ross Alexander, Dick Purcell, 

and Gene lLockhart’s favorite 

sport is swimming and all have 

won prominence in that line. 

Alexander won a letter on his 

high school swimming team. Pur- 

cell held the New York City ree- 

ord for the fifty yard free stroke 

and Lockhart onee was Canadian 

champion in the one mile race. 

Anita Louise has the feminine 

lead in the picture in which the 

three men have leading parts. 

Anita Louise 

The sweetest bride who ever 
burned a biscuit, and was con- 
tent with a kiss instead of a 
pay envelope is Anita Louise in 
First National’s new comedy hit 
“Brides Are Like That,” which 
COMES EUO= CLG wines 2 oe : 
LN QOH ROROI, © AES #: ‘ 

Mat No. 109—10c 

Real Turkey Dinner 
Served for Film 

Thanksgiving was celebrated 

on one of First National’s stages 

during the filming of “Brides Are 

Like That,” which comes to the 

enn Spa Theatre on 

There is a colorful Thanksgiv- 

ing costume party in the picture, 

so Director William McGann de- 

cided to film it on Thanksgiving 

Day. Turkey was served. 

The principals of the cast, in- 

eluding Anita Louise, Ross Alex- 

ander, Joseph Cawthorn, Dick 

Purcell, Gene and Kathleen Lock- 

hart, Kay Hughes, Mary Treen, 

Joseph Crehan and fifty extras, 

were garbed in Puritan and In- 

dian costumes. 

Symbolically enough, Miss 

Louise and Alexander were ¢os- 

tumed as Priscilla and John Alden. 

Brides Are Like That 

Kathleen Lockhart (left) Anita Louise (centre) and Gene Lock- 
hart (right) show what happens when Papa wants to play, and 
add to the hilarity at the... Sue a tne ate Theatre where First 
National’s new comedy “Brides Are Like That” is making ow big hit. 

Mat No. 212—20c 

Joe Cawthorn Has 
Greated Laughs 

Over 64 Years 

Joseph Cawthorn celebrated 

his sixty-fourth anniversary of 

entertaining the public while 

working on the First National 

picture, “Brides Are Like That,” 

Witch» COMES bOs thence sr eee 

Me atr ee OM atte reais. aie 

The veteran character com- 

edian started his record-breaking 

career at the age of four Decem- 

ber 8, 1872, as Tambourine End 

in “The Pickaninny Minstrels” 

show in Robinson’s Hall in New 

York City. 

Since that time, he has worked 

steadily on stage and screen with- 

out earning a dime at any other 

business he declared. 

Many other stage stars of the 

past made their debut in the same 

show including Fred Bryant, 

famous cornetist of Bryant and 

Hoy, Lou Vogler, and Lon 

Spencer. 
Cawthorn and_ his brother 

formed a vaudeville act and eir- 

eled the country. When he grew 

older, he appeared in melodrama 

and musical comedy but did not 

score his real success until he was 

thirty years old as a comedian 

in “Nature.” 

He consistently refused silent 

picture contracts, feeling that 

they offered nothing to a stage 

comedian, but he changed his 

mind with the advent of talking 

pictures. 

“Brides Are Like That’ is 

based on the rollicking stage 

play by Barry Conners. Besides 

Cawthorn, the cast includes Ross 

Alexander, Anita Louise, Kath- 

leen Lockhart, Gene Lockhart, 

Richard Purcell, Mary Treen and 

Joseph Crehan. 

William MeGann directed the _ 

picture from the sereen play by 

Ben Markson. 

Stage Actor Wins 
Strong Film Role 

Dick Purcell, young stage actor 

recently signed by First National 

studio, was assigned his most im- 

portant part to date in “Brides 

Are Like That,” now showing at 

the 
His role as “Dr. Jenkins,” Ross 

Alexander’s rival for the affec- 

tions of Anita Louise, was given 

him because of the excellent work 

he did in minor parts in “Ceiling 

Zero” and “Freshman Love.” 

Anita Louise Serves 
Tea to Film Cast 

The English custom of after- 

noon tea has been definitely 

adopted by Hollywood. Anita 

Louise played hostess to other 

members of the cast every after- 

noon at four on the First Nation- 

al set while filming “Brides Are 

Like That,” which comes to the 

: Theatre on ees 

Among those who crowded into 

her tiny dressing room were Ross 

Alexander, Dick Purcell, Kath- 

leen and Gene Lockhart, Joe 

Cawthorn and Mary Treen. 

Actor Starts New 
Whittling Fad 

Whittling, that famous sport 

practiced so many years by the 

small town loafer, came back to 

its own during the production of 

the First National picture, “Brides 

Are Like That,” which comes to 

Tal NYS ae Ts SIA eel pS RN ae Theatre 
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The popular lazy man’s recrea- 

tion was started again by Ross 

Alexander, who spent all his time 

between scenes whittling away at 

pieces of wood which he fastened 

into ping-pong paddles for use in 

his recreation room. 
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Bill McAllister (Ross Alexan- 

der) has been sponging on his 

Uncle (Joseph Cawthorn) ever 
since he left college. His uncle is 

a wealthy apple grower, but work 

does not appeal to Bill, and he 

continues to loaf. 
Bill is in love with Hazel Robin- 

son (Anita Louise), and buys an 

engagement ring for her before he 

even proposes. This, he charges to 

his uncle, who learning of it, is 

furious. The unele hurries to 

Hazel’s parents (Gene and Kath- 

leen Lockhart) and charges them 

with connivance. 
They are as angry as the uncle 

and insist on their daughter ac- 

cepting the proposal of Dr. Jen- 

kins (Richard Purcell). Bill ar- 

rives a little later to propose, finds 

his girl already engaged, but be- 

ing a notorious flatterer, makes 

every one feel good except his 

rival, who is somewhat dubious of 

his congratulations. 
Bill leaves town on a hunting 

trip and returns sometime later 

for a ball to which he escorts a 

pretty newcomer to town. This 

makes Hazel jealous as she still 

loves Bill. 

PRODUCTION STAF 

He asks Hazel for permission to 

come to her home after the ball to 

say good bye in private, as he is 

going on another trip. Her jealous 

fiance orders her not to see Bill. 

But Bill arrives and artfully im- 

presses the now furious doctor on 

the drawbacks of marriage. 

Hazel hears the conversaation 

and is furious with both. She 

breaks her engagement, whereupon 

Bill sneaks back to the house and 

soft soaps himself into her favor 

she marries him against her par: 

ents’ wishes. They finally try to 

get jobs for Bill, but he will work 

at them only a day or two, work 

and Bill having no liking for each 

other. 
Hazel promises her parents to 

leave Bill unless he accepts a final 

offer of a job. But meantime, Bill 

has thought up a brilliant idea for 

marketing apples in thermo-packed 

boxes. It is accepted by the State 

Apple Growers Association. By 

fast talking he persuades his uncle 

and his father-in-law to merge 

their business and give him a half 

interest in return for his new idea. 

Director 
Screen Play by 
From the play “Applesauce” by 

Photography by 
Film Editor 
Art Director 
Dialogue Director - 

William McGann 
Ben Markson 

Barry Conners 
Sidney Hickox 

Clarence Kolster 
Esdras Hartley 
Harry Seymour 

An Apple A Day 

Joe Cawthorn (left) raises apples so that Ross Alexander (right) 

the boy you loved in “Flirtation Walk” and “Captain Blood,” .can 

raise the temperature of all love lorn lasses who see the First 

National comedy hit “Brides Are Like That” at the 

Mat No. 210—20c 
__ Theatre. 

Dramatized biographies, stressing highlights in the lives of the stars, as well as interest- 
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use them with a minimum of editing. 
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TAR CILNOUETTE 
ROSS 

He 

actor he’d starve to death 

friends 

says if he couldn’t be an 

His declare Ross Alex- 

ander is an 

expert carpen- 

ter, ithat “he 

can build any- 

thing and that 

he has revived 

the art of ar- 

tistie whitling 

wren Hes sLx 

feet one inch 

tall, weighs 

150 pounds, 

has brown 

hair and blue Mat No. 110 

seanite eyes . . He 

doesn’t sketch, paint, sing or 

dance, and has never been 

abroad Plays tennis and 

swims ... Does not diet and de- 

elares he ean cook but never 

offers to prove it... He was 

born in New York City and says 

he flunked out of Erasmus Hall 

High School in Brooklyn 

Likes to attend hockey matches 

and horse races, but does not 

own horses Does not play 

golf, but is an expert top spin- 

ner and wonders why that sport 

is not more popular with adults 

.. . His pets are an alley cat 

and an English bull dog ... Has 

a farm in Hollywood and raises 

chickens, ducks and goats 

An entire room in his house is 

devoted to a miniature electric 

ralroad with which he is con- 

stantly tinkering ... Has no pet 

economies or extravagances . . 

Does not own a yacht, beach 

house or mountain cabin... Is 

not fussy about his clothes... 

Ts writing a play ... Made a 

hit on the New York stage and 

went to Hollywood about a year 

ago where he made an immediate 

success .. . Now has the leading 

role in the First National com- 

edy hit “Brides Are Like That” 

which opens at the 

Theatre on 

BRIDES ARE LIKE THAT 

ALEXANDER 

‘TAR ( 
JOSEPH 

actor who made good in the 

movies, despite the fact that for 

more than 50 

years he 

breathed the 

air and tradi- 

tions of the 

stage... He 

was born in 

New York 

City, educated 

by private 

tutors and be- 

gan acting at 

an early age 

.. . Possessed 

of an excel- 

lent singing voice as well as real 

dramatie ability, he was a hit in 

musical comedy roles, and in later 

years became noted for fine com- 

edy role portrayals .. . He scored 

big hits in “The Little Nuggent,” 

“The Fortune Teller,” ‘Beauty 

and the Beast,” “Mother Goose,” 

“Sonny” and many others 

In 1929 he joined the Hollywood 

film colony and “rapidly estab- 

lished a place for himself as one 

of the screen’s leading comedians 

. He is, when not aeting, 2 

scholarly quiet gentleman 

. Reads 

. He insists 

Mat No. 111 
==10¢ 

Enjoys a good cigar. . 

eurrent literature . . 

that musical comedy today is even 

better than it was in his younger 

days Believes the present 

day actors are as good if not 

better than those of fifty years 

ago. 

cess and long life working hard 

.. Gives as a recipe for suc- 

at a job one enjoys doing, living 

sanely, balancing work with 

play, and keeping alive one’s in- 

terests . Is now playing one 

of the leading roles in “Brides 

Na- Are Like That,” the First 

tional comedy hit at the 

Theatre. 

100% 

with 

Ross Alexander—Anita Louise 

Joseph Cawthorn 

* 

Directed by William McGann 
* 

A First National 
Productions Corporation 

Picture 

75% 

60% 

% 

20% 

* 

40% 

5% 
25% 

Length of Film...... 6153 Ft. 

Running Time ......67 Mins. 

CAWTHORN 

Joseph Cawthorn is one stage 

ANITA 
LOUISE 

on the stage or has been She 

gereen since she was seven years 

old... At 19 she is one of the 

secreen’s most 

popular lead- 

ing ladies... 

She is an ac- 

complished 

musician, e€X- 

cels at the 

harp and 

piano, is a tal- 

ented dancer 

and possesses 

an excellent 

singing voice Mat No. 112 

. She has —10c 

appeared in 

concert as a harp soloist ... Is 

five feet 31% inches tall, weighs 

106 pounds, has light blue eyes 

and blonde hair .. . Is proficient 

at tennis, riding, swimming and 

fencing . . . Her favorite sports, 

to wateh, are polo, football and 

tennis matches Her chief 

art interest is music Has 

many boy friends, but_is not en- 

“paged .. . Says she does not. in- e 

tend to marry for some years. . 

Does not diet .. . Does her own 

nails and hair but spends.a-great 

deal of money on flowers .. . She 

prefers New York and Hollywood 

gowns to those originating in 

Paris . . . Drives a small coupe 

_.. Her only pet is a small Scot- 

tie . . . Collects rare coins and 

old musical instruments ... Has 

a violin 200 years old and a 80- 

year-old-piano . . . Now has the 

leading feminine role in the First 

National comedy “Brides Are 

Like That” which opens at the 

THed@ere: HOM ss 085 Site 

GENE 
LOCKHART 

If he couldn’t be an actor, Gene 

Loekhart would be a song writer 

. If he couldn’t write songs, 

he’-d:: besa 

new spaper- 

man... He’s 

done all three 

ise. BELEN Con 

ducted a hu- 

morous column 

for one of 

London’s 

greatest daily 

newspapers... 

Among his @ ze 

songs are “The 
World 1% Mat No. 113 

Waiting for me 

the Sunrise” and “Moon Dream 

Shores” . . . He’s written nearly 

a hundred other songs and was 

co-author with Deems Taylor of 

the musical fantasy “Heigh-Ho” 

.. He wrote and directed the 

musical revue “Bunk of 1926”... 

He was born in Canada but has 

spent most of his working life in 

the United States . . . His hobby 

is collecting funny stories 

_.. He is married and is usually 

paired with his wife, Kathleen 

Lockhart, in married roles 

Both are now appearing in the 

First National comedy “Brides 

Ave Tike hat? ian thew... ot 

Theatre. 
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24 S = s ET DESCRIPTION: Illustration is in brilliant color. 

™ Background in white. Title is deep magenta with yel- 

low outline and blue inline. Small lettering is in blue. 

YOUR SUPPORTING PROGRAM— 

SELECTED VITAPHONE SHORTS 
Six shorts listed below have been selected to balance 

your program with this film. Take ya’ pick: 

“COLLEGE DADS’ (Broad- ‘‘MISS GLORY”’ (Merrie 

way Brevity Series). Leon Melody Series.) A Technicol- 

ay a OR 
ce NEKRNV ES 

Bb sent Neat 
INSERT CARD 

_Jannev in a bit of collegiate 

comedy, song and dance, fea- 

turing the Columbia Univer- 
sity Glee Club. 

(20 minutes—No. 1030) 

“LITTLE JACK LITTLE”’ 
(Melody Master Series). Lit- 
tle Jack goes to town with 
some keen pianology and 
croons lilting tunes, while his 
band waxes smooth and sweet 
for mighty fine entertain- 
ment. 

(11 minutes—No. 1508) 

“TIMBER GIANTS” (Pepper 
Pot Series). Only God can 
make a tree-beautiful. And 
this one ranks among the best 
of the nature series. 

(10 minutes—No. 1899) 

or short that calls for special 
‘paging’ by you. The fans’il 
eat this one up. It’s made by 
a special filming process—and 
different enough to make ’em 
talk. 

(7 minutes—No. 1404) 

“VITAPHONE SPOTLIGHT” 
(Big Time Vaudeville Series) . 
The Five Elgins are the stars 
of this vaudeville short — 
that’s full of entertainment 
value. 

(11 minutes—No. 1608) 

‘‘BOOM! BOOM!”’ (Looney 
Tune Series). Comedy in the 
trenches with Beans and 
Porky, undergoing a series of 
rollicking adventures. Full of 
laughs and genuine humor. 

(7 minutes—No. 1705) 

le 
LLL 

: é 

ROSS ALBA 
ANITA LOUISE 

So B RET NATO BAS 

PRICES 
1-SHEETS 

¢ 

ids A Digi oskcccrecsnspasucseatessacees 15c each 

eS 

FO GEO OO. ccstececacecthccastensestbesrspnne 13¢ each 

100 amd OVET........-..ccccecscssseseees llc each 

1-SHEET MIDGET 
es S-SHEETS 

WINDOW CARD 

D5 ANA OVED ecocescssssccsccccecscesesene 36c each 

6-SHEETS 

Lev ee ee Se 

LNG OD esrekaccreatescescaiecasaesBetacey 75c each 

lee ee j 

9 20. 1D oo icdsccdancedccascnessenesseconenes 70c each 

pee ' 
20 ANd. OVER. iesssocersctesssesszened 65c each 

a 
24-SHEETS 

THEATRE IMPRINT. 

Up tO 224 eae erect tees $2.00 each 

H 

QE ANA OVEDR...scececsescesescooesses 1.75 each 

| 
WINDOW CARDS 

i 
1 De Pine CPE | eR ec peer ea oeteem 7c each 
BOO OG rors eaeicantensaeccatioeecee 6c each 

; BRI DES ARE 

100 and OVEX.....ceseeee De each 

: re OS 
5c each 

ee : 

each 

5 I r AT 

each 

es : 

each 

DM 07 AM iiiescteccpsvestones $3.00 per M 
5M and OVELQ.........00eeereeeees 2.75 per M 

LOBBY DISPLAYS 
J1 x 14 Photos..............0000+ 75e a set 

(8 in set—colored) 
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(2 in set—colored) 
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